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Subject

Informational item on Building Public
Trust in Drinking Water

Purpose

To provide current perspective and
examples of how the water sector is
engaging the public to advance trust in
drinking water
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Morning Consult

on behalf of the American
Water Works Association
(AWWA), May 2024
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Water Safety and Trust

72% of respondents view the water at their
home's faucets as safe.

There is an increase in trust from respondents
who received recent communication besides a
bill from their water utility and/or were made
aware of water testing.

70% of respondents feel water utilities
effectively contribute to public health.

https://www.awwa.org/AWWA-Articles/u-s-survey-gauges-public-perceptions-of-tap-water/
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Public Opinion Research
Conducted
for Metropolitan

Spring and Winter 2023

Public Perceptions on Tap
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74% want to hear about water quality
from their water utility

Trust in Tap Water Remains Mixed

Transparency is key to building
confidence and trust with customers

Build the wholesaler brand
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Trust is earned through
visibility, consistency, and
community-centered service

lllements for Building Trust

v" Trust Driver

v Transparency

v Humanization

v' Consistency

v' Credibility

v" Modern Accessibility




Modern Mediums Can Build Public Trust

Legislation&Communicat_ions - 72% Of US adUItS under 45 get
< local information primarily through
Effective digital video, podcasts, and social media

Communications
to build| = Trusted formats the public engages with

Public Trust * Recognized contemporary platforms
and streaming services

S e * Creating more accessibility, relatability,
and credibility




Strengthening 'T'rust in the Tap - AWWA
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Strengthening 'Trustin the Tap — Influencer kingagement
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https://thevalueofwater.org/imagineaday



Strengthening 'Trustin the Tap - Community ingagement

BUILDING BLOCKS OF TRUST: CREATING AUTHENTIC AND EQUITABLE RECATIONSHIPS BETWEEN COMMUNITY ORGANIZATICNS AND WATER UTILITIES @ Building Trust Between Water Uilities & Compuni T ()
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Strengthening Trustin the Tap - Community Eingagement
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Strengthening Trust in the Tap Agency Examples
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Strengthening Trustin the Tap — Agency kixamples
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GRAND REOPENING ) e Lo Male
LOUISVILLE WATER TOWER “ . CE 3T $ 3 : SVi:"E \(\{éter Company
| - R .

Meet Plumber Leader Mon'Shea Harris *\, He
manages a crew that repairs water main breaks and
; \ service lines. When he's not at a job site, he enjoys
September 3, 2024 - serving on the executive board for Local 1683 and
4 spending time with his family. More: bit.ly/3Ev5wHU

Tapping into a Legacy - 5 2 " W £~ 3 - T ) W

River Road Project Progress Louisville Pure Tap® Wins on Third Graders Learn How to
Race Days! Help Take Care of the River




Strengthening Trust in the Tap — Agency kxamples

Economy &

Quality of Life Oun Waken,
= HERE FOR
ENJOYING.

Oun Waten,
HERE FOR

Oun Walken, i
HERE FOR
FARMING.

The People Who
Make it Work

3 Waken
CHAMPIONS

AVAILABLE. Waten is

WORTH IT.

Sdcwa.org/water-here-for-life/

https://www.lvmwd.com/our-services/drinking-water/Iv-tap
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Metropolitan
Activities

History
Water Quality
Infrastructure
Conservation
Employees
Education
Research

WEYMOUTH WATER
TREATMENT PLANT

Inspection Trips
Public Meetings
Community Events

EXCELLENCE EARNED.

TRANSPARENCY DELIVERED.

METROPOLITAN RECOGNIZED FOR
EXCELLENCE IN FINANCIAL
REPORTING.

- ¥ 2025 Ann
Drinking Water
Quality Report

ual
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Potential
Ideas

for Building

Public Trust

Goal to increase

Accessibility
Relatability
Credibility

Next Steps ada

* Board input on key trust building topics I

* Consider potential ideas to build wholesaler/retail
trust and expand engagement:

Continue dialogue on regional collaboration opportunities with
member agencies

Build on CAMP4W engagement with community-based
organizations

Explore strategic cross-sector collaborations beyond the water
sector to enhance water education, workforce, and outreach

Discuss potential opportunities (e.g. ambassadors, speakers
bureau, regional storytelling)

* Continue research on public attitudes and key
Issues
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