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Subject

Metropolitan’s new tap water awareness campaign

New Tap Water

Communications
Campaign Purpose

Update the board on the background, strategy, and

production of Metropolitan’s new tap water
awareness campaign
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Campaign
Goals &
Obijectives

Goals:

= Elevate public confidence in tap water across Southern
California

= Support consistent, region-wide tap water messaging

Objectives:
= Focus on three key messaging themes

v Greatest Value: Less than a penny per gallon
v"Highest Quality: Meets the highest safety standards
v Convenience and Reliability: The easiest everyday option

= |everage existing Metropolitan outreach channels

= Develop and share campaign resources with Member
Agencies, including a style guide for creating new assets
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Take a
healthy break
for pennies
on the gallon.
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Keep the
whole team
hydrated for
pennies.
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Tap water is
always there for
you when you’re
on the go.
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Tap water
makes a
great cup of
morning
coffee.
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Tap to table.
Fancy but
with free
refills.
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The tap is
good for the
entire family.
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Highest Quality
Greatest Value
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Next Steps

= Finalize campaign

CAN'T

BEAT
THE‘A'

Highest Quality
Greatest Value

= |Launch campaign across key channels:

« Social Media
«  Community events
»  Education and local government outreach

= Share creative assets and style guide with
Member Agencies

= Explore paid advertising opportunities to further
promote the campaign






	Slide 1: Metropolitan’s New Tap Water Campaign  Item 6a May 11, 2026 Presented by: Elisa Mendez, Fernando Ojeda-Rios
	Slide 2: New Tap Water Communications Campaign
	Slide 3:  Campaign Development
	Slide 4: Southern California  Regional Tap Campaigns  
	Slide 5: Campaign Goals & Objectives 
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19:  Next Steps
	Slide 20

