Legislation and Communications Committee

Bewaterwise.com
Redesign

ltem 6a
February 9, 2026

Presented by: Andrew Au




Subject

. Bewaterwise.com Redesign
Website

Re-Design

Objectives Purpose

To provide a refreshed, contemporary aesthetic while
making improvements to site navigation, user
experience, brand communication and accessibility.




Website
Re-Design
Objectives

Why?

Address current usability shortfalls

Update expired/implement new design standards
Technology — evolving viewing devices

Increased traffic due to outreach efforts

Brand alignment — Website will act as a “catalyst”
for a planned brand refresh



bewaterwise.com

Welcome!
Home Page

Website re-design:
New look & feel
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bewaterwise.com

Content:
Narrative

Website re-design:
Communication strategy

hello! We're so happy you've found your way to bewaterwise.com,
Southern California’s portal to water-saving tips and rebates.

We are all connected by our water supply.

Learn more about where our water comes from, challenges it faces and innovative solutions dedicated to
keeping it reliable, affordable and safe. We all play a role in conservation.

connect.

engage. ‘ Help us elevate the water conservation message.

Join our growing community of local voices raising water conservation awareness and advocating for a
waterwise lifestyle.

Style

» User-centered approach

« Conversational/casual tone

» Establish relationship with user through use
of “we” and “us” throughout



bewaterwise.com

Content:
User Flow

Website re-design:
Guiding with intention

“Guiding with intention” philosophy
« Get users to relevant information quickly

 C(Create shortcuts to
« Off-ramps to relatec

oroad content categories
specific content

» Return loops to guic

e users back to key

content areas (ie. SoCalWaterSmart, Turf
removal program, etc.)



bewaterwise.com

Features:
Connect

Slider

Website re-design:
Features and highlights

connect. We are all connected by our water supply.

safe. W all play a roe in conservation.

Let's take a deeper dive into current issues impacting our water:
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Function

Provide a macro-level view of water issues
Features mwdh20 home page stories

Customizable content
Can be used to elevate issues of importance



bewaterwise.com

Features:
lkngage
Gallery

Website re-design:
Features and highlights

[EULCith a CA Friendly® & native plant Iandsc.z;pe instead.
bewaterwise.com’+ Yo

Function

Features conservation/social media
campaign content

Promotes most impactful communications
Keeps users in platform



bewaterwise.com

Features:
tools. Take water sgvin'fs to the next level and become a
waterwise wizard.

Quad L
Anchor

Website re-design:
Features and highlights

Function

* Provides prominence to sub-level content
» Anchors pages with consistency




bewaterwise.com

Pages:
Tips &
Products

Core navigation
& landing pages
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bewaterwise.com

Pages:
Rebates

Core navigation
& landing pages

Tips & Products Rebates Garden Resources

Indoor & Qutdoor

rebates.
Let's do this together.

Take steps toward a waterwise lifestyle that helps our and enjoy a more water
future. There are initial upfront costs for replacing appliances, installing new irrigation systems and transforming landscapes. We're
here to help with rebates and other incentive programs.

Commercial Programs




bewaterwise.com

Pages:
Garden
Resources

Core navigation
& landing pages

CA Friendl & Native Plant

There's no better place to start saving water than outdoors.

Did you know p to 70% of all tial water expl y ater we vhilg
keeping our landscapes happy and beautiful.
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bewaterwise.com

Pages:
Commerecial
Programs

Core navigation
& landing pages

Tips & Products Rebates Garden Resources

Certifications, Incentives & Rebatec:

commercial
programs.

The time to change is now.

The ban on watering unused grass on public and commercial properties, including HOA common areas, starts January 2027.

Commercial Programs
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